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Visual Presentation/Panel ‘Video 2.0 – Clip-Entertainment on YouTube & Co.’ 

At the 22nd International Short Film Festival Berlin

November 7 – 12, 2006

interfilm Berlin presents the 22nd International Short Film Festival, from November 7 – 12.Over 4,000 films and videos from 94 countries were submitted for consideration this year. 500 productions from diverse genres – fiction, animation, documentary, children’s film, music clip, and more – were selected for competition or for special programs. In addition to the film programs, the festival also features visual presentations and podium discussions with international guests. 

One theme will be the much talked about internet video platform YouTube. The visual presentation ‘Video 2.0 – Clip Entertainment on YouTube & Co.’ will take place on Thursday, Nov. 9 at 8pm at Roter Salon in the Volksbühne, offering participants the opportunity to explore the spectrum of films released on internet platforms and discuss the consequences for the short film format.

Internet video platforms are a virtual paradise for moving pictures. The sky – in this case the hard drive – is the limit for video file uploading. interfilm presents the possibilities of “community-based entertainments” on YouTube & co. -  from rough mobile clips to sophisticated short films – and takes a look at the challenges for film festivals in the rush of images on the net.  

The concept of ‘Web 2.0’ is characterized by new forms of internet usage. The net has changed from a distribution medium to a trading post for content in which the user is simultaneously sender and recipient. In the shadow of the new economy crisis, portals and platforms were developed that make using the internet easier through software programming. Release of video files, formerly a complicated task that required detailed technical knowledge, is now almost as simple as sending an email with an attachment. Usability is the secret to YouTube’s success – and online videos have become mainstream.

What are the implications of this development for the short film format? For many years now, the internet has had a reputation as an excellent distribution medium for short films: Theoretically, filmmakers can present their films to millions. However, short film has been living in the corners thus far, usually only available at online film festivals, on film artists’ portfolio pages, or as test content for pilot projects on the topic “Video on Demand.” Film and video on the internet have only just begun to bloom anew, thanks to the increasing prevalence of fast internet connections and inexpensive flat rates.

Internet video platforms could mean a chance for short film to reach a worldwide audience. Unlike film festivals, there is no pre-selection of uploaded videos. Popularity and quality are determined by the interactions within the internet community and direct viewer feedback. But what makes a short film a hit? A film festival shows a selected program, targeting a special audience. YouTube shows everything, indirectly provoking a discussion on the social and economic implications of the internet. Questions arise concerning the future of the media and their accessibility for the user, or on the future role of film festivals when faced with an audiences that are increasingly capable of amusing themselves.  
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